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BRANDING HERITAGE

HILTOPIA
EINAI ZYTXPONH
YNOOEXIH

TO BRANDING HERITAGE EINAI ENATZ MH KEPAOZKOMIKOL NOAITIZTIKOL
OPTANIIMOL, MOY EPEYNA TO NHMA MOY LYNAEEI THN EAAHNIKH
MOAITIZTIKH KAHPONOMIA ME THZYIXPONH AHMIOQYPTIA.

OC TOU Pr."mo:"illh:; Heritage eivan -'IK,'."-II‘--'.':-_' QuTo NOW

/NOET O TITAOS TOU: va Qvadeitel TNy Naykoopia emppon

. 'y . : A
Tou apyaiou EAANVIKOU MOAITIONOU OF SIaypovIKn TNy

Funvevonc yia kalhtéyves ka dnoupyouic [ autd ka

X

npoonatieia va evioyioer 1y nOMUGTIKY EmyEipnuaukoTna. 2e

auto 1o NAQICIO, MIOPYAVAVE NOAUENINEDES OPACEIS NOU NPOA

ouv Tov NOAMTIoNG kat npofiaiie kalle ka) yvikr) Snpioupyia
NOU ANOTIVEL POPO TIPING OTNV anaykOopas EAANVIKI] KANpovopd,

|-'\.',' UTRIA TOU OpYaviopou ival n dnuoooypagos Katepiva

HISTORY IS A
CONTEMPORARY
AFFAIR

BRANDING HERITAGE IS A NON-PROFIT CULTURAL ORGANISATION
THAT EXPLORES THE LINK BETWEEN THE GREEK CULTURAL
HERITAGE AND CONTEMPORARY CREATION.
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Ko)«:l me Tcpélut: Bu}npévn. pe wtho «Mpﬁpwsol Tou -Epumn v Cc“age artwork By Teresa Valavani entitled "Labyrintl'ns of Love".

he aim ol Hl{ill-;hn-'_l Heritage is exactly what its name

implies: to highlight the global influence of the ancient

source of mnspiratien for

Greek culture as a timeles

artists and creators. That is why it supports the revival

ot ancient arts and techniques in an attempt to boost cultural

entrepreneurship. In this context, it organises multilevel actions

that promote ¢ ulture and |||‘_._:||||-;__:}|I every artistic creation that
pays tribute to the “global” Greek heritage.

Founder ol the organisation is t|n-]"-|u||.|||:~t Katerina Frentzou,

d( II IVen womarn 'v’\'}l-_i- -'..'[:-{-I"![f-‘» t".!‘.s':'l en a |III1- i-lITI-f.'IItill VISICN,
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1. Tikive ayyeio tng Lilah Clarke, eyyovris vou Theodore Fyfe
(apxreéxrova orny opéda tou Arthur Evans), epnveuapévo ané ayyeio
Miveonic nepiddou, pe kuplapxn eikéva ro xeanddi ¥ Clay vessel
By Lilsh Clarke, gm\cldau&uter of Theodore Fy‘e (architect
in Arthur Evans’ team), inspired by a Minoan
vessel with the octopus as the dominant image.

2. Aanpévio nepidépaio nou oxediaoe n Logia Kokooahdkn
yia to Branding Heritage, epnvevopiévo ané ta avallnpauké opompmu
Eipéov ané o anfihaio Apkahoxuwpiou -exBépata tou A hoyikot
Mouoeiou Hpakheiou ¥ Silver Nac”ace deﬂgﬂed by Soplna
Kokosalaki, inspired by models of votive swords from Arkalochori Cave,
an exhibit of Heraklion Archaeological Museum.

3. "Evdupa g Ergon Mykonos, epnveuopévo ané t Oed wv Ogpeaw,

upaopévo oe nhextpovikd opyakeid ¥ Ergon Mykonos garment
inspired by the Goddess of the Snakes, woven on an electronic loom.

DOpévifou, pia -\-I_.'\«":'l..lh" yuvaika no

.‘_‘al MACTARIONGIE idel l‘ Al which is none other than the Hopment of a competitive

TIkoU opauatoc, nou dev elval dhko and tnv avantutn product that is far from the aesthetics of tourist folklore.

EVOC aviaywvioTikol npoioviog nou Ppioketal pakpid ano tnv
\ .
QIoTNTIKA TOU TOURIOTIKOU POAKADP. Actlons
One of the ['.'.'lr".':'llltl:"\__| f |::sl|l.-|=_.]-'- immediate actions is the El
O' APGO&IQ of a multidimensional praject, aiming at the preservation of the

Mia and ug dpeoeg dpdoeig 1ou Branding Heritage eival o oye traditional art of weaving and the profession of weaver, as well as

SIaopOS evOg T .)\\.u‘-l\'n'-"-:':l'll U EPYOU, IE OTOXO TN StaqUhc |\-(.',|| e its utilisation in toclay's warld, emphasising on sustainability in a

(VIS TG UPQVTIKAG Kl Toy ;’.lm\f\-‘.f)\,_.-._'.t-‘:{.; v contempaorary econamic, st and cultural environment.

A

¢, aAAG kat Tnv aé :'_\'|'|\-1-|'] NG OTo GNpeEpa, And since when we talk about weaving, our mind

¢ éppaocn otn Proipdtma e éva olyXpovo olKovo kS, Crete, this action of Branding Heritag

y Ka nohmojuxd nepiBaiov. in the island, in collaboration with the

131 GTav JWAGLE Yia UPavTIKR, 10 MUGAS Jag nnyalvel oty of Women Entrepreneurs of Crete, FORTH (Foundation for

1pandve Opdon tou Branding Heritage fta Eexvrioer tov Research and Technology - Hellas) and social enterprise for

ZemtéuBpio oto vial We T cuvepyaaia tou Avartubiakou Zuldyou life long learning Knowl. The aim of the project is to prove that
uvaikav Emyeipruatiov Kpritng, tou 18pduatog Epeuvas ke Texve- culture and entrepreneurship can go hand in hand to preserve an

hovyiag (ITE)

(pritnc kal tne KowZen yia v .rKnc'lf.:‘_;.cUr-.r] kal Sia Piou important part of our intangible cultural heritage, to enhance the

.,.'._:l_l'. an Knowil, _

WOG TOU Cp\-‘c_:'_l c.llvi‘.l. v ILIJ'I:_.-L.. "-:[_',J,l nwe ITH pc:‘..'; gconomic L‘|u alopmer

EMYEIPNHATIKOTTA UNOpoUY va cupnogeutiauy, va oIagpuiatE! who kee p the textile indus Lry ative an i, ak

Kau n

\ .‘.<'_TI|iJ-',i'."I_IK:" OUMATL NS t_'14,>\|'|-'; I‘.f.).-\.lLlu:-'LlK|'|r__' pag |<.?-.|'”_)._Nr.JplL'n.;, Vva textile artists the necessar Y skills for ={f;\.":-|-.,;._'r‘ue:-nr,_ I

JELTIV OIKOVOLIKT QVATTTUER TONKGY KavavIdy, va ot ']::)ifg'l av faresees the creation of ¢

fBpwnoue nou kpatoly fwvtavd Ty ugpavroupyio, alhd kuplog va 8 weavers, with an emphasis on im ontemparary creation,

JEL OTOUG VEOUG KOAMTEXVES TG Ugpavtikig Ta anapaltiia eqpddia yia digitisation and manuals of basic techniques, as well as ar
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avanm "I'»"l- 5] Epyo npe |3 NEL ) -"_.["u.- AUPYIA JIAG oUYXPOVIG [’u]-.‘r: 15
ded o} IEVOV TOYYE ..||‘-Il|l|.\‘v UIPAVTIKNC, HE EPAOT) OTNV € IKOVA KOt i
alyypovn dnproupyia, Ynpionoinorn ka eyyepidn Pacikov teyvikoy,

kallwe ka eviatxkd exnadeutiko npoypappa avanbng oetioufov.

O SNoUPYIES NOU NPOKUITTOUY and Tty Npoodo TG UPavIIK

eivar adnfiva apiotoupyripara kai noAhoi clyypovor oxediactés

KQl OIKOI Qv Ir":I}T-__\l W S Yia va cexop

JAACGKT OTO NAap!

av AMov, anot
PAKTNPIOTIKA Napaot

foAN Yy
oUYXPovV Hatia, AAGOTE,

KQl (pELE NAVE TOU LIa art

kau Kuptohekuika tny afia tou.

H yeion

M

un Spaon tou Branding Heritage YOPIOE VI T UEYE

."-I’] cmm |\-|'-'1, nv |Jl_|,l|'|.".ll| CUpIL |:?_T-;‘,-I‘x|"| Kal TOV I0YUE ’_\I"H Ii avi fKI' mo

frav 1o dupEpo at paorov Mivoikd nohmopo «Conternporary

Minocanss nou chorhnpolnke oto nhaiow tou Eupenaiked Eroug

NoAmoukric Khnpovopag 2018 oy Ko, os ou 101a, PE TO

Apxaichoyikd Mouosio Hpakkeiou, tn Bpstavikn Zyohn Alinvay xar

v uneotnpitn e Nepwpépaas Kerqmes: Iinv exdiheoon «Cocking

like Mincanss nog

pélinke kan o lNpiykinac g Ouakiag, Kape

STO MAQIGIO TOU EMIGTOU T 30 Tou oty B

: Iﬂr]-:z.‘-“.plt] EVO

Xeponointo ugavesd tng Maria Sigma Textiles, cpnvevopévo and vov Mivis-
rovpo/Actepiov ¥ Maria Sigma Textiles handmade woven fabric inspired
by the Minotaur/Asterion.

Acbia: Wngidarh Snpioupyia tng
Aouxiag Opgavos, epnvevopévn and
nrikivo opioispia Tou popépatos pe T
Kpiva, nou ch'&-us wﬁpc ra eilddhia
g pikpris ka peyéhng Oeds wav
'Qp:mr oto avéktopo tng Kvawool ka
ouykekpipéva ava iepd Bnoaupogula-
wa ¥ Right: Mosaic creation by Loukia
Orfanou, inspimcl Iuy a cll)f model of the
dress with the llies that was found along
witvthe Rorisesof thegrest snd svel
Goddess of the Snakes in the pllace of
Knossos and specifically inthe Sacred

Tm.

Kéra: MNepmapnio ané empodiapévo
aotipl g Mokivag B, EPNVEUGCHE-
vo ané tov piflo tou Mivértaupou ¥
Dlowend Rt platedclioorcull
inspired by the Minotaur's myth
designed by Pokina Ell.

¥ e

intensive training program for the development of skills.
The creations resulting from advances in weaving are true
masterpieces and many contemporary designers and houses

m their

aborations in order to stand out fr

=tition. Sophia Kokosalaki in the past and the fashion

al examples ol

ctiv

house Zeus+Dione, ameng many others, are typ

translating tradition with a contemp e. After all,

its value s

The H&VOUI'

Ancther Branding Heritage activity that stood out for its great

s, high participation and strong international impact was

the two i|.|\, tribute to the Minoan civilization “C contemporary
Minoans”, which was completed in the context of the European
Year of Cultural Heritage 2018 in Crete, in collaboration with the
Herakleion Archaeclogical Museum, the British School at Athens
and the support of Region of Crele. The Prince of Wales, Charles,
also attended the “Cooking like Minoans™ event, as part ol his
fficial trip te Greece, and like other guests, he observed an
interesting expet iential presentation of the Minoan gasti NOMYy
through a meal inspired by the Minoan cuisine. Flavour over the
cenluries is a cultural reflection of manners, customs, necessities

and progress.
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o] NPiyKINGG Tng Quahiag Képo)\oqcuﬁ.ln:bc: He Ty Jaroiyn Morrison otrv nposToIpasia pIveIkod yeupd-
o5 otn 3pdon «Cooking like Minoansy, nou cuvdiopydveae 1o Branding Heritage pe m Bperavikd Ixohd

Kai th a‘l:ﬁPEErl ™me naplq;épcmq Kpr‘rmt: ato Ep:uvmmé Kév‘:po tnc oxohiic otny Kwwod ¥ Charles, Prince
of Wales juinecl Jerolyn Morrison in the preparation of a Minoan mealin the "Coo!dng like Mincans” action,
co-organised by Branding Heritage with the British School, with the support of the Region of Creteatthe

School's Research Centrein Knossos.

To Wneiaké Mouocsio

To Branding Heritage ayedale ka Wnewaxs Mouasio pe tyowegyacio
tou [TE oty Keritr kot otipdn tou unoupyeiou MNohmopol. Mpdkema
V13 £va Epyo dingraknc dpdang nohmapel Tiou atoyele oty avadeidn
e nehmonkrg hnpovopids ko trg alyypovng kahhmeparg Snpoup-
yiog pe tn ouvdpopr g Evohoyicg, Zuykekpidva, 1o £pyo apopd
oY dinguonoinan cubhoyay Tou opyaviopol (3D ansikovicew) ko
diceor] toug o Pnmaxd nepifdiiov. QL ouhhoyég Tou opyavicpoy,
nou epmkoutiCovtal Siapkas, andgtifovian and alyyoova épya (evdu:
HELTa, KOTUA AT, UpanvTd, dovodha, kepapud, Yngidutd, épya Téyvng
ki) EXbviov kan Gévaw kahhteyviiv epnveuspiéva and agyaia ehhnvikd
abpPoha, pifious kan avackagkd euprpata thg ydpag pag. H Mvawr
Zuhhoyr cnotehe{Tol aro CvTKelpeva ONwg TO KEPUUIKG KOOUNK, TO
Seppdtivo gavddi, TO YneISuTtd @OREpa, TO KOTUNKE ard HapHEEs, TO
EvOUHIA UPACUEVO OTOV TRYTAEIS, TO KEPARIKS HvmiKO OKelog kot Ghha.

To Aiktuo

To Branding Heritags £ye1 Snpicupyrice: éva Advisory Board, va
Siktuo emoTpovoy naykoopas epfereiac (apyaochdyoug, nokim-
KOUC EMOTAUOVES, Kowmviohdyous, oikovopohdyoug, avlipanouc
the Téxvrc), ot onolol «NposeEpouvs TIC TOAUTIHES YWHOES TOuS
avapopikd 1600 Pe Ty IoTopid Tou apyaloshinvikol noTiopoU
400 pe ) Suvapukd TS enepnuatkdtnrag ko e Sielvoic
npofoiic Snuicupyiey ke brands e apxaoshhnvikee avagopsec,
Méxpr otyurc, n opdda tou BH anaptifeton and sfiehoviés os
Sidpopoud Topelc ~cpycuohoyic, SHUOCOYPARIC, YEAPIOTIKY...
Onoog emBupel va npocaspet efehoviikn epyacia otov opyav-
SO, priopel va emikaivavrios: oto brandingheritage@gmail com

H lapl.'l'rpm Tou opyaviopol Branding Harliaga, n-
Hocioypagog Karepiva Cbpz'vtzou ¥ The founder

of Branding Heritage organisation, journalist
Katerina Frentzou.

The Digital Museum

Branding Heritage is alse planning a Digital Museum in
collaboration with FORTH and the support of Ministry of Culture.
Itis a digital action cultural project that aims to promote cultural
heritage and contemporary artistic creation with the assistance
of technology. Specifically, the project regards the digitisation of
the organisation's collections (3D images) and their distribution
in a digital environment. The organisatien's collections, which are
constantly enriched, conzist of contemporary works {clothing,
jewellery, textiles, sandals, ceramics, mosaics, works of Art, ate)
by Greek and foreign artists inspired by ancient Greek symbols,
myths and excavation findings of our country. The Minoan
Collection consists of ohjects such as the ceramic jewellery,
the leather sandal, the mosaic dress, the marble jewellery, the
garment woven on the loom, the ceramic Minoan vessel and
others.

The Network

Branding Heritage has created an Advisory Board, a network
of world-class scientists (srchasologists, political scientists,
sociologists, economists, art people), who “offer” their valuable
krowledge regarding both the history of the ancient Graek
culture, and the dynamics of entreprensurship, as well as the
international promotion of creations and brands with ancient
Greek referances. So far, the BH team consists of volurteers
in various fields -archasology, journalism, graphic design...
Anyone wishing to volunteer with the organisation can contact
brandingheritage@gmail.com
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